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The 36th Tokyo Motor Show -Commercial Vehicles-(2002) Special Exhibit
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Outline of the 38th Tokyo Motor Show

— Commercial & Barrier-free Vehicles — (2004)

The 38th Tokyo Motor Show—Commercial & Barrier-free Vehicles—
(2004) will be held for six days from Tuesday, November 2 through
Sunday, November 7 at the Makuhari Messe, Chiba City. Public exhib-
ition will begin on Wednesday, November 3 (public holiday).

The name of the show has been changed this year from "commercial
vehicles" to "commercial and barrier-free vehicles" to underscore the
new orientation of Tokyo Motor Show that encourages all visitors,
general users and business users alike, to see, touch and experience
the vehicles that support people and their lives.

Among the new innovations in the works are a "Trade Day" (afternoon
of November 2), expert-level symposiums and business negotiation
corners to improve business services. For general users, the show will
feature special events that give hands-on looks at the future of dis-
tribution and the latest advances in the automotive industry.

Tuesday, November 2 will have a "Press day" in the morning followed
by a Special Guest Day in the afternoon. It will also serve as the
"Trade Day" where business users are admitted free-of-charge by reg-
istering at the gates. Like last year, the Tokyo Motor Show will contin-
ue to improve its visitor hospitality. Retaining well-received innova-
tions from the previous show, admission will be free-of-charge for
elementary school students and under, and high school students will
be admitted for half price. Likewise, "priority seats" will be available
in the halls, and there will be fashionable cafes set up to provide for a
bit of relaxation while viewing the show.

The sponsorship program that was first introduced for the "37th To-
kyo Motor Show—Passenger Cars and Motorcycles" last year will con-
tinue this year, and the funding that it provides will be used for spe-
cial hands-on, audience-participation
events.

Also planned for this year are: "Truck
Marche," (name tentative) a restau-
rant and shopping zone that uses
trucks as storefronts; commercial ve-
hicle test rides; entertainment pro-
grams on the outdoor multipurpose
stage; and "Welfare Park," (name ten-
tative) a hands-on exhibit of barrier-
free vehicles and related equipment.
The show targets a total of 235,000
visitors, somewhat higher than the
211,000 visitors recorded for the "36th
Tokyo Motor Show—Commercial Ve-
hicles—(2002)"

We will be updating information on
the Tokyo Motor Show web site as it
becomes available.
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The 38th Tokyo Motor Show— Commercial & Barrier-free Vehicles — (2004)

Dates: Tuesday, November 2-Sunday, November 7, 2004

(1) Press Day: Tuesday, November 2, 9:00 -18:00

(2) Special Guest Day: Tuesday, November 2, 12:00-18:00

(3) General Public Days: Wednesday, November 3 (public holiday)-Sunday,
November 7, 10:00-18:00

Location: Makuhari Messe (Nippon Convention Center), Makuhari, Chiba City

Admission Fees: 1,000 yen (advance tickets: 800 yen) for adults; 500 yen (advance tickets:

400 yen) for junior high and high school students and free for elementary and under
\.
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Show theme and logo mark
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Vehicles for people.
Vehicles as partner.
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The theme for this year's show is: "Vehicles for
people. Vehicles as partner." It embodies the
message, "Motor vehicles support and push for-

ward our life, business and community, thereby

making unlimited amounts of richness, hope and
freedom available to everyone. Motor vehicles are
leading us to a brighter future as our partner de-
pendable and friendly to nature, environment
and people."

The poster uses a personified truck to express
the idea that vehicles and people will progress to-
gether. The kindly look on the truck's face is an
expression of the base from which new technolo-
gies are born. This is a lovable character that will
attract attention and visually express the idea
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Advertising space in the hall and sponsor booths at the 37th Tokyo Motor Show.

dispensable partners in our day-to-day lives.

Sponsorship Program will be retained

JAMA introduced a new "Sponsorship Program" for the first time dur-
ing the last year's 37th Tokyo Motor Show. On Thursday, February 19,
it announced that the Sponsorship Program would be retained for the
38th Tokyo Motor Show—Commercial & Barrier-free Vehicles—
(2004). Hakuhodo Inc. serves as the contact for the Sponsorship Pro-
gram and began recruiting activities from the end of February on-
wards.

The 37th Tokyo Motor Show was widely praised for its "audience par-
ticipation, hands-on" concept and its wide range of special events, in-
cluding the Environmental Vehicles Test Ride and the "Anzenger"
show, an entertainment promoting traffic safety. The funding for
these special events came from the "Sponsorship Program." The 38th
Tokyo Motor Show will also be an "audience participation, hands-on"
show, with a variety of symposiums, a special exhibit of "working ve-
hicles and motorcycles" (name tentative), a "Welfare Park" (name
tentative) with hands-on displays of barrier-free vehicles and periph-
eral equipment, an outdoor "multipurpose stage" for entertainment,
and a wealth of other special events in the planning.

The sponsorship program is open to organizations that are suited to
the tradition and dignity of the Tokyo Motor Show except Japanese
and foreign automobile and motorcycle manufacturers. Sponsors will
receive advertising space in the exhibition site, in show pamphlets
and on the Tokyo Motor Show web site commensurate with their
sponsorship fees. They will also receive a wide range of benefits, in-
cluding the right to set up their own booths at the show and other op-
portunities for name exposure.

For details regarding the Sponsorship Program, please contact:

Tokyo Motor Show Sponsorship Secretariat

C/o Hakuhodo Inc.

Granpark Tower, 3-4-1 Shibaura, Minato-ku, Tokyo 108-8088 JAPAN
Tel: +81-3-5446-8950 fax: +81-3-5446-8797

E-mail: tmsmail.box@hakuhodo.co.jp
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One of the special events was a symposium that elementary school
students participated in.
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World motor show report

The 28th Bologna Motor Show

Dates: Press Day: Thursday, December 4- Friday, December 5, 2003
(5th was also Trade Day)

Public Show Days: Saturday, December 6 to Sunday,
December 14, 2003 (9 days)
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Racing Track at the Show
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Italy's OICA-sanctioned motor show took place in Turin, but it has
not been held since 2001 because of a scarce number of foreign ex-
hibitors. That makes the Bologna show, which is held at a major
transportation hub for the Italian North, the de facto "Italian passen-
ger car show."

The site, Bologna Fiere, is about 5 minutes by taxi from the city's
Central train station and about 9 km from the airport. There is a shut-
tle bus from Bologna Central to improve access even more.

The exhibition is split up into 20 or so halls of various sizes, which
robs the show of any feeling of unity or integration. The halls them-
selves are long and narrow, and therefore, one would think, difficult
to exhibit in. If there is one unifying factor among the halls and out-
side areas, it would have to be the amount of uncollected garbage.
The cleaning staffs seemed much less compared to the Tokyo Motor
Show and other shows.

Admission, at 22 euros (approximately 3,000 yen), is fairly pricey
when you consider that a movie ticket in Italy is only about 9 euros
(approximately 1,200 yen). Not surprisingly, most of the visitors were
young car enthusiasts.

Approximately 300 companies from 19 countries exhibited. Japanese
exhibitors (brands) included Toyota, Nissan, Honda, Subaru, Mitsu-
bishi, Mazda and Isuzu; Italian exhibitors included Alpha Romeo, Fiat,
Ferrari, Maserati, Lamborghini and Lancia. Among them, Pininfarina,
a name virtually synonymous with "carrozzeria," also had its own
booth.

The racetrack was one of the most popular outside venues, and a
number of races were indeed held. Also popular was the trial zone by
brand, which featured cars from Toyota, Nissan, Honda (motorcy-
cles), Fiat and Land ‘Rover, among others
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Fiat Trial Zone
The organizer placed the total number of visitors at 1,280,780. Even
on the holidays, it was very easy to walk around and view the indoor
exhibits, perhaps because the show did a good job of dividing visitors
between the indoor and outdoor areas.
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The 74th Geneva International Motor Show

Dates: Press Day: Tuesday and Wednesday March 2-3, 2004
(2 days)
Public Show Days: Thursday, March 4 through Sunday, March 14,
2004 (11 days)
Venue: Palexpo Halls 1-7 and Conference Center Room C
Hours: Weekdays: 10:00-21:00; Saturdays and Sundays: 8:00—18:00
Admission: Adults: 12 SFr. (9 SFr. after 17:00)
Children (6-16): 7 SFr.
Groups (20 or more): 7 SFr.
Season Ticket: 70 SFr. (1 SFr. equals approximately 90 yen)
Exhibitors: Countries: 30; Exhibitors: 262; Brands: 924
World premieres: 56 (of which, 18 concept cars)
European premieres: 29 (of which, 8 concept cars)
Swiss premieres: 54 (of which, 5 concept cars)
Floor Space: Exhibition covered 114,000 m?
(21,000m* added with the completion of Hall 6 in 2003)
Visitor target: 729,629 (103.7% v.s. PY)

The first impression one gets upon entering the exhibition is that it is
very easy to understand how everything is laid out, even if you have
never been there before, because Halls 1-6 are set out in a straight
line, allowing visitors to take in the entire exhibition at a glance. That
is probably one of the reasons why the Geneva Show is given such
high marks in the world media. The ceiling is flat and not particularly
high. There are simple signs hanged, bearing the exhibitor's name,
but this too gives a feeling of neatness and organization.

Common aisles are about 4.5 m wide, which is half the size of the To-
kyo Show's, but more than sufficient to be able to navigate in comfort
even through the first public day crowds. It was, however, a bit sur-
prising to see the 15 cm step up to the exhibition floor, an indication
that barrier-free concerns have not really been taken into account,
and the red ashtray stands scattered throughout the halls, an indica-
tion that the show is very tolerant of smoking. Some models were on
hand to give the exhibits color, but they were there merely for photo-
graphs and did not explain the vehicles.

Exhibitors' booth locations change very little from year to year, with
the show putting members of the same corporate group in common
or adjacent booths. Halls 1 and 2 were dominated by the VW and GM
Groups; Hall 4 had mostly Japanese firms: Renault-Nissan Group,
Honda, Suzuki, Daihatsu and Toyota. In Hall 5 were the Ford Group
and Fiat Group. Hall 6 contained Mitsubishi, Peugeot, BMW, Daimler-
Chrysler, Citroén and Hyundai. The only special event was an exhibit
of "Historical Racing Cars." The Geneva Show focuses on "showing
cars," in contrast to the Tokyo Show's tendency to go for more enter-
tainment. The Geneva Show is also distinguished by the fact that ex-
hibitors are all on the same floor, located in a fair and balanced fash-
ion regardless of their size, country or brand. And in spite of this, the
show still achieves a very refined, cohesive image. At the show site, a
free color guidebook (100 pages) with details on the exhibited vehi-
cles was available to all visitors. The next show will mark Geneva's
centennial. We look forward to seeing how the Geneva show will cele-
brate this milestone.



