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Schedule for 37th Tokyo Motor Show

The "37th Tokyo Motor Show —Passenger Cars and
Motorcycles —(2003)" will be a 13-day event running
from Friday, October 24 to Wednesday, November 5
at the Makuhari Messe in Chiba. The show will open
to the public on Saturday, October 25. This is the
first passenger car and motorcycle show to be put
on by the Japan Automobile Manufacturers Associa-
tion since its merger with the Japan Motor Indus-
trial Federation. JAMA has formulated a new vision
for the motor show and has set its sights on becom-
ing the number-one show acknowledged internation-
ally. It will be drawing on the strengths engendered
by the merger and the strong track record of the
show to: 1) contribute to the development of the au-
tomotive industry and the motorization of society,
there lay continuing to attract young people; 2) lead
the automotive industry worldwide; and 3) establish
its position as a forum for international exchange
among people in the automotive industry.
The 37th show will be marked by stronger programs for the bilateral
communication between customers and manufacturers, a wide vari-
ety of symposiums designed to appeal to everyone from experts to
the general public, and a number of special events, including test
rides of environment and safety-conscious cars. This will also be the
first time that JAMA has sought a wide range of corporate sponsors
in order to secure the resources for these programs of the show.
We will be updating information on the Tokyo Motor Show web site
as it becomes available.

URL http://www.tokyo-motorshow.com/

M Show theme and logo

The theme for the 37th Tokyo Motor Show is intended to express
and share among all concerned the idea that the automotive industry
will continue to meet the challenges that face it to build a better fu-
ture for both manufacturers and customers.

The logo was designed by art director Ryoji Tsukada and uses 3D-
lettering to communicate the strong sense of ambition and drive with-
in the industry.

36th Tokyo Motor Show official DVD on sa

JAMA has for sale a DVD version of the official record
of last fall's "36th Tokyo Motor Show ~Commercial Vehi-
cles—(2002)." The DVD is also available in the Automo-
tive Library for loan to the general public.

The main feature on the DVD is a 30 minute overview
of the show, including exhibitor booths and new organiz-
er events, which covers the entire six days from October
29 to November 3.

We have also taken advantage of the new functionality
offered by DVD to include additional graphics content
that looks at the Tokyo Motor Show from a number of
different perspectives.

Orders and inquiries may be addressed to:
Keniji Shigihara, Automotive Video Library
Japan Automobile Manufacturers Association
TEL +81-3-3211-8919 FAX +81-3-3211-5798
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Report from the
North American International Auto Show

Period: Press Day January 5(Sun)to 7 (Tue), 2003
Trade Day January 8(Wed)and 9(Thu), 2003
Charity Preview January 10 (Fri), 2003
Public Exhibition January 11 (Sat) to 20 (Mon), 2003

The North American International Auto show is held every January
in Detroit, the center of the American automobile industry. It is the
largest passenger car show in North America. This is the 87th
NAIAS to be held and the 15th year since the show was officially
sanctioned by the International Organization of Motor Vehicle Manu-
facturers (OICA). The show grows stronger each year and is ranked
with Frankfurt, Paris, Geneva and Tokyo among the top five motor
shows in the world.

One of the things that sets the show apart is the provision of six spe-
cial days ahead of opening to the general public (ten days). The show
has three press days, two industrial preview days and one charity
preview day.

The charity preview has a ticket price of $350 per person. This year
it attracted 17,500 people, all formally attired, and raised $6,125,000.
Notwithstanding differences in national temperaments and customs,
such a figure would be inconceivable from the Tokyo Motor Show.

Security was tight at the entrances, with police dogs and guards on
hand to check belongings. Once inside the show, however, the tension
vanished.

Befitting a show so close to the beginning of the year, the atmosphere
was bright and colorful. The "Big Three" spent a lot of time and effort
on the show and provided much for the media to cover. Almost all of
the major car companies had new SUVs on display, and they focused
their exhibitions on the enjoyment that these new cars would bring.

A total of eight Japanese automakers had booths: Toyota, Honda, Nis-
san, Mitsubishi, Mazda, Suzuki, Subaru and Isuzu. A total of 58 auto-
makers from around the world were on hand. The show had 48 world
premieres and 10 U.S. premieres, for a total of 58 "firsts." The North
American Show does not have young, attractive female assistants to
liven up its booths like the Tokyo Motor Show does. In fact, this is
the same for most of the major overseas motor shows. They are also
seen in the Seoul and Bangkok shows, which are closer to Tokyo in
atmosphere.

The North American Show attracted 6,735 members of the press
(31% of whom were from outside of the US.) and 810,699 visitors
from the general public. Both figures were higher than last year and
indicate that the show is steadily developing as North America's larg-
est and one of the world's most watched motor shows.

v 1=—7%EHH%5[< A unique vehicle attracting visitor's attention
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Le 73e Salon International de I'automok

Report from

Period : Press Days: March4 (Tue) and 5 (Wed) , 2003 (2 days)
Public Days : March 6 (Thu) to 16 (Sun) , 2003 (11 days)
D a t a . Exhibitors representing 30 countries,
265 companies and 900 brands
Indoor floor space : 114,000 square meters

Visitors : 703,900

"Palexpo," the home of the
Geneva show, has completed
the first phase of its expan-
sion plan, adding a Hall 6 in
2003 to connect Hall 5 and
Hall 7. The new hall adds
21,000 square meters of floor
space, bringing the total to
114,000 square meters. The
facility plans to add a Con-
gress Center (8500 square
meters) with seating capaci-
ty of 5,300 to Hall 6 by 2007.

The larger hall gave exhibi-
tors more room for their ex-
hibits and also helped to re-
lieve the congestion for
visitors by expanding the
aisles from 3 meters to 4.5
meters. According to the or-
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A Ja1x—7Y3—2F Exhibitors in the halls

ganizer, weekends were so crowded that people had to "walk like pen-
guins," so the extra hall is a boon to exhibitors and visitors alike. That
was certainly our impression; not only were the aisles wider, but the
booths and the cars they displayed were far less cramped than in past
years.

In Halls 1 through 6, exhibitions (other than those on walls) were lim-
ited to 1.65 m in height, roughly the size a bit lower than adults, and
this made it easy to take in the entire hall in a glance. The ceilings
were not as high as Makuhari Messe, so exhibitors were able to rig
their own lighting.

One thing that tra-
ditionally  distin-
guishes the Gene-
va show 1is the
practice of putting
all exhibitors un-
der the same roof
and on the same
floor, regardless of
their size (every
exhibitor from ma-
jor automakers to
smaller  original
car makers), coun-
try or brand. The
roomier layout
made possible by
the addition of
Hall 6 only served
to further increase
Geneva's
"neutrality." The
booth layout was
more or less the
same as past years
for the major ex-
hibitors, with the
joint or adjacent
displays of corpor-
ate groups having
taking root com-
pletely.

On the first and second press
days, Renault, Alfa Romeo and
others had female models on
hand for photographs, but unlike
Tokyo, the models were not
asked to explain the vehicles.
The Giugiaro booth had two
sports cars on display, and rath-
er scantily dressed models to go
with them. While this attracted
attention from the press, it too is
also something of a tradition at
the booth. Our impression was
that there may have been a few
more female models this year
than in the past, but nowhere
near as many as the Tokyo Mo-
tor Show.

TJLZE5— Press Center ¥

The Geneva show is a "place to
present cars." It focuses entirely
on vehicle displays, with no sym-
posiums or test drives. Of the
five major shows, it is the only
one to be held in a country that
has almost no automakers, so it
tends to be a fair and impartial
show. The addition of Hall 6
made the show easier to display
and easier to view, and provided
many lessons from which Tokyo
can learn.



